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Executive Summary




The 6th edition of World Snow Day took place on 15th January 2017 with more
than 320’000 participants exploring, enjoying and experiencing snow at 478
events in 46 countries. Event Organisers included ski and snowboard resorts,
National Ski Associations, private event companies, ski and snowboard clubs, ski
and snowboard schools, manufacturers and retailers.

The completion of the event also signifies the completion of the 2nd set of World
Snow Day goals. All but one of the goals were achieved however FIS is not de-
terred from the project in the long term. The majority of World Snow Day Organis-
ers and participants have expressed a very strong interest in participating in the
7th edition of World Snow Day, which will take place on 15th January 2018.

The Tartu Marathon provided an incredible first snow experience for kids. Tatru (EST)




Introduction




Who is the International Ski Federation (FIS) ?

As the governing body of international skiing and snowboarding, FIS manages the Olympic disciplines of Alpine Skiing, Cross-Country
Skiing, Ski Jumping, Nordic Combined, Freestyle Skiing and Snowboarding, including setting the international competition rules. Through
its 123 member nations, more than 7°000 FIS ski and snowboard competitions are staged annually. Specific initiatives are undertaken by
FIS to promote snow activities as a healthy leisure recreation, notably for the young.

What is Bring Children to the Snow ?

The ‘Bring Children to the Snow’ campaign was launched in 2007 as an international, multi-year campaign to promote snow activities as
the number one leisure choice for kids and the youth in winter. The campaign aims to encourage newcomers to the snow whilst adding
additional value to those who already participate in the sport.

The campaign seeks to achieve this vision through two primary programmes, the FIS SnowKidz and FIS World Snow Day. The primary
target group for the campaign is children between the ages of 4-14 and their families. Whilst targeting children and their families, FIS also
hopes to motivate more teenagers and young adults. The campaign is not focused on generating competitors for any particular FIS disci-
pline. ‘Fun in the snow, fun on the snow’ is the motto at the heart of the campaign.

What is World Snow Day ?

World Snow Day was launched in 2012 and looks beyond the FIS membership to the wider snow sports community. It seeks to encourage
the snow industry stakeholders to be part of activities for children aged from 4-14 to celebrate all things snow. In short, World Snow Day is
designed to be the biggest day on snow all year and will be staged annually for years to come.

This report summarises the key facts and figures from the 5th edition of World Snow Day which took place on 17th January 2016.



World Snow Day Goals and Analysis
Primary Goals:

Goal: Enable children and families to Explore, Enjoy and Experience snow
through special events and activities organised as part of World Snow Day.

Measure: To average 500 events in 40 countries by the sixth year of operation.

Status: Complete. World Snow Day averaged 577 events annually.

Goal: Create global momentum for a great future of organising snow activities

Measure: The goal is 800,000 individual participants by the sixth year. This is a
100,000 increase annually.

Status: Incomplete. The number of participants fell short by 80°000. This was due
to the cancellation of the Apen Bakke in Norway.
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Events were filled despite just missing our participation goal. Predeal (ROM)




Secondary Goals:

Goal: Increase awareness about the need to protect and conserve the natural
environment.

Measure: To have 20 events with environmental activities inside their event pro-
gram.

Status: Completed one year ahead of schedule with 25 events focusing on con-

serving the environment. For World Snow Day 2017, 33 events focusing on con-
serving the environment took place.

Goal: Promote the health benefits of snow sports

Measure: To establish a partnership with an external body who focus on physical
health

Status: Thanks to the partnership with WFSGI, an external global body focusing
on physical health has been brought on board.

Goal: Emphasise the importance of snow safety and awareness of rules of con-
duct.

Measure: To have 20 events with safety activities inside their event program.

Status: Complete, with 78 events taking place with safety activities inside their
event program.

At Hidden Valley (CAN) safety does not mean no fun.




6th World Snow Day in Numbers
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Fast Numbers

. 1 Day around the world
. 2 Events in the southern hemisphere
. 9 Global Partners: Audi, European Broadcasting Union, Infront Sports

and Media, Eurosport, Sovetsky Sports, Best of the Alps, WFSGI and

FESI

. 9 nationwide events

. 12 events in major cities

. Over 22 tonnes of equipment distributed to Organisers to help stage
events.

. 37% growth in social media presence

. A record 46 participating countries

. 131 events in one country

. 478 events in total

. 3’018 World Snow Day events over six editions.

. More than 93’607 YouTube video views.

. 267°000 visitors to www.world-snow-day.com.

. More than 190’000 participants in the 6th Edition of World Snow Day!

. 3.7 million persons reached on the World Snow Day digital channels in
one day.

. Over 48 million people reached on social media.

The numbers were incredible but the experience is what counts. Planica (SLO)



World Snow Day by Continent and Country

The 6th Edition of World Snow Day saw 478 events in 46 countries.
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Types of Organisers

World Snow Day has become synonymous with unifying a diverse group of stake-
holders under one banner, bringing children to the snow. For the 6th edition of
World Snow Day, National Ski Associations made up the majority of Organisers
with 59. This is a 39% increase from 2016.

National Ski Association 59%

Event Organizing Company
Ski Resort
SkifSnowboard School

Ski/Snowboard Club

Example Events

Other

Stockholm, Sweden: Full snow sports festival for kids with free lessons, demon- Nen Government Organisation
strations and product demos.

Lake Louise, Canada: Free Skiing and Snowboarding for children. ]
Himchal Pradesh, India: Environmental day for kids Tousiam Orgrissirs ] 196
Throughout Austria: Free and discounted lift passes for primary school children SR Rmn; e
Cortina d’Ampezzo, ltaly: Kids day

Throughout Latvia: Celebrations with games, free lessons and demonstrations.
Throughout China: 26 ski resorts with free skiing and snowboarding for children SKi Lift Manufacturers 3nd Organisations | 0%
as well as live entertainment. ’
Throughout Canada: Childrens safety week hosted by the Canadian Ski Patrol

Winterberg-Neuastenberg, Germany: Childrens snow festival with discounted

lift passes.

Throughout Poland: Free ski and snowboard lessons throughout the country.

Sierra Nevada, Spain: Snow festival for children with discounted lift passes and

lessons.

Huacachina Oasis, Peru: Skiing and snowboarding on

the sand dunes with free lessons.
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Timeline and Milestones




(17.01.2016)
Completion of the
4th Edition of World
Snow Day

(01.07.2016)
Opening of event
registration on WSD
website — 1st regis-
tered event Oberst-
dorf, Germany

(06.07.2016)

50th World Snow
Day event regis-
tered, 2 months
ahead of previous
year

(23.08.2016)

All Audi World Snow
Day Toolkits all
allocated

(27.10.2016)

Over 2.3 million
persons reached on
the World Snow Day
digital channels in

one day

(12.11.2016)

All World Snow Day
Organiser Care
Packages allocated

(08.11.2016)

World Snow Day
Organiser Care
Packages released
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(22.08.2016) (14.09.2016)

New Audi World World Snow Day
Snow Day Toolkits Awards confirmed

become available

(16.11.2016)
Over 3.7 million
persons reached on
the World Snow Day
(08.11.2016) digital channels in
100th World Snow one day
Day event registered



(04.12.2015)
300th World Snow
Day event regis-
tered, 1 day ahead
of previous year

(15.12.2016)
Registration closes

(01.12.2016)
World Snow Day
trailer released

(12.12.2016)
World Snow Day
Trailer integrated
into TV broadcasts
of the FIS World
Cups and released
to networks world-
wide.
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(15.01.2017)

6th Edition of World Snow
Day celebrated with 478
events in 46 countries!

(16.01.2017)
Reporting system
for World Snow Day
opens along with ap-
plications for World
Snow Day Awards

(01.01.2017)
World Snow Day
“Create your own
adventure” videos
released

(03.01.2017)
Sovetsky Sports
joins Eurosport, In-
front Sports & Media
and The European
Broadcasting Union
as a World Snow
Day Media partner.

(01.02.2017)
World Snow Day
pole opens

(20.02.2017)
Reporting system
for World Snow Day
closes.




Promotional Activities




To communicate World Snow Day, FIS engaged in numerous international com-
munication activities. Local level communication and promotion activities were
created by National Ski Associations and Event Organisers.

World Snow Day on TV

From 1st December 2016, the fifth official World Snow Day promotional TV spot
was made available in six languages (English, French, German, Italian, Span-
ish and Russian). Thanks to partnerships with Eurosport, EBU, Infront Sports &
Media and Sovetsky Sport the spot was distributed globally. Broadcasters suc-
cessfully integrated the spot into programming from the 12th December — 15th
January 2017.

Estimated impact: 83 million

Presence at FIS World Cup Events

Building on the success of previous years, the World Snow Day brand was once
again featured on the starting bibs of all competitors in FIS World Cup events dur-
ing December and January. With many thanks to World Cup Organisers and Na-
tional Ski Associations, the World Snow Day promotional trailer was also shown
onsite at races. Additionally the World Snow Day snowball was displayed by ath-
letes during World Cups.

Estimated impact: Over800°000
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The definition of happiness. Arrowhead Ski Area (USA)
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Chat: What do you think is cool about
snow?

(@ 15 January 2017

Austria, Canada, France, Iceland, Latvia, Norway, Poland and Sweden
expected to get involved, to get lots of people celebrating snow around §

Shows

cBBC

Games

Newsround CBBCon TV

©

Quizzes

Radio

>

Watch

1. LKW-Kids-Showday
cBeebie: War ein voller Erfolg

Ski alpin Unter dem Patronat der Liechtensteinischen Kraft-
werke (LKW) fithrte der Liechtensteiner Skiverband (LSV)
gestern den 1. LKW-Kids-Snowday in Malbun durch.

Knapp 70 alpine und nordische Nach-
wuchsathleten erlebten am Wochen-
ende einen ereignisreichen Tag mit
viel Spass und Spiel. Teilnahmebe-
rechtigt waren alle Kinder im Alter
von fiinf bis neun Jahren. Im Bereich
des Malbiparks stellten etliche hel-
fende Hande des Nordic Club Liech-
tenstein einen acht Stationen umfas-
senden Parcours auf, der einiges zu
bieten hatte. An jeder dieser Statio-
nen waren Aufgaben zu bewiltigen
und Punkte zu gewinnen. So gab es
einen dichten Stangenwald mit an-
schliessendem Zielwurf oder eine
Buckelpiste, die ebenfalls regen Zu-
spruch fand, zu durchfahren. Die
besten fiinf Ergebnisse aus all diesen
Stationen kamen in die Gesamtwer-
tung. Im Speziellen legte der Liech-
tensteiner Skiverband das Hauptau-
genmerk aber auf die spielerische
Komponente, weshalb der Spass ganz
Kklar im Vordergrund stand. In Klein-
gruppen absolvierten die jungen
Teilnehmer die attraktiven Parcours

-

und wurden dabei von den aktuellen
LSV-Kaderldufern der Nordischen ak-
tiv durch das Programm begleitet.

Ein Uberraschungsgeschenk fur alle

Zu Besuch waren auch «Snowli» und
der «Nordic Fux», der extra aus dem
Steg angereist war. Die beiden stan-
den den Kindern ebenfalls helfend
zur Seite und waren jederzeit fiir ein
Gruppenkuscheln zu haben. Am En-
de standen bei den Midchen und
Buben pro Jahrgang die besten drei
Punktesammler auf dem Podest und
durften einen schénen Pokal in
Empfang nehmen. Zudem erhielt je-
des teilnehmende Kind ein Uberra-
schungsgeschenk berreicht und
durfte die Startnummer behalten.
Konrad Schadler zog zum Abschluss
ein positives Fazit iiber die gesamte
Veranstaltung und richtete seinen
speziellen Dank an die vielen Nach-
wuchsfahrer und Helfer, die zum gu-
ten Gelingen des 1. LKW-Kids-Snow-
day beigetragen haben. (bugu)

Y. I o
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World Snow Day, 'appuntamento sulla neve per
bambini e ragazzi

Domenica 15 scatta la sesta edizione

,OSTTIROL's
Glockner-Dolomiten

§ CARD*

_ da €226,-
_ el Richiedete quil

the same time.

Just some of the multitude of articles and media moments from around the world inc. BBC, Swiss news, La Stampa and TVP2 in Poland.
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Press releases and other information were regularly provided to the media. All - & . s &
official World Snow Day press releases were available on the World Snow Day & - £l
website at: http://world-snow-day.com/en/Info/Media. This resulted in many ar- .

ticles getting published on global platforms, including the International Olympic
Committee website, BBC, Sovetsky Sport, RT Media, CCTV, CTV Edmonton, .
Meinberzirk, globalnews.ca and La Stampa.

Estimated impact: 1.5 million

Create Your Own Adventure video series

Capitalizing on the success of the Simon Beck video of World Snow Day 2016,
The “Create Your Own Adventure” series was generated in conjunction with Trans-
lude Media. The fun series aimed to inspire families to create their own adventure
during World Snow Day.

Estimated impact: Over 45’000

Social Media

World Snow Day’s social media presence saw excellent growth in 2016/2017.
Meanwhile Organisers continued to embrace social media with the establishment
of event pages, instgram accounts and after movies posted on their channels.
The following statistics are taken only from the World Snow Day social media
platforms

17

The “Create Your Own Adventure” series got the whole world involved in the event.



Add lvicia Kostellic to any kids event and it is sure to be an incredible time. Zagreb (CRO)



The following social media statistics are taken from the World Snow Day plat-
forms.

Overall Growth:
Across four social media platforms World Snow Day has seen an average growth
of 37.1%.

Facebook:

http://www.facebook.com/worldsnowday

Largest reach on one day: 2.8 million

Average weekly reach of the WSD Facebook page?: 3.4 million (87% growth)

Twitter:

https://twitter.com/WorldSnowDay

Average monthly reach: 19°862
Reach increase in visits from Dec. to Jan. 71%
YouTube:

http://www.youtube.com/WorldSnowDay

Most popular series? World Snow Day & Me 34,446 views
Instagram:

http://instagram.com/worldsnowday

Number of followers: 1'254 (34% growth)
Number of photos posted: 554
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Naltar World Snow Day (PAK) turned worried faces into smiles.

Website

www.world-snow-day.com is the official website for World Snow Day. In addition
to releasing all related news and information, the website provides each regis-
tered Organiser with a dedicated page to promote their events and partners. The
WSD official website is cross-linked and promoted by all official FIS websites,
pages and communication platforms.

Estimated reach: 1.2 million

Integration in FIS channels

FIS continuously publishes World Snow Day news on www.fis-ski.com and dis-
cipline websites. News was pushed further through the FIS Newsflash. New for
the 6th Edition of World Snow Day, the FIS discipline social media channels inte-
grated World Snow Day into their communications.

Estimated reach: 4 million

FIS Youth and Children‘s Seminar

The 11th FIS Youth and Children’s Seminar was held in Zurich, Switzerland, on
the 30th September 2015. This years seminar focused on social media in sports.
The aim of the seminar was to give National Ski Associations and participants an
idea how social media can be used effectively and responsibly in sports.

Estimated reach: 10’000



Partners Support




Audi

Vorsprung durch Technik

Chamonix Mont-Blanc
St. Anton am Arlberg
Grindelwald
Kitzbiihel

Zermatt

Seefeld

(g CLNSSIC MOUNTAI g,

B\ E S
ot THE Alps

Garmisch-Partenkirchen
Lech Ziirs am Arlberg
Cortina d’Ampezzo

St. Moritz

Megéve

Davos

The 6th Edition of World Snow Day was supported by nine exceptional partners:
Audi, Eurosport, The European Broadcasting Union, Infront Sports & Media, Sov-
etsky Sports, Best of the Alps, WFSGI, FESI and Preferred Suppliers. The po-
tential of World Snow Day has been substantially enhanced by these partners’
excellent participation and cooperation.

Audi

In July 2016 Audi and World Snow Day created released a new batch of World
Snow Day Toolkits. The Toolkits were free of charge, delivered to the locations
of Organisers and become the property of the Organisers for future use after the
event. Within three days all Toolkits were allocated for distribution to Organisers
in 24 countries.

www.audi.com

Best of the Alps

Best of the Alps is the European collaboration of the top 12 tourist destinations in
the Alps - Chamonix Mont-Blanc, Cortina d’Ampezzo, Davos, Garmisch-Parten-
kirchen, Grindelwald, Kitzbihel, Lech Zirs am Arlberg, Megéve, Seefeld, St. An-
ton am Arlberg, St. Moritz and Zermatt. Best of the Alps continued with their sup-
port for the staging and Organising of events in their member locations.

www.bestofthealps.com/en/
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Federation of the European
Sporting Goods Industry
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Eurosport

Through Eurosport’s extensive global network the World Show Day Promotional
Trailer was broadcast from the 12th December — 15th January 2017. In addition
thanks to St. Moritz and SWISS airlines, Eurosport and World Snow Day gave
away a trip to the FIS Alpine World Ski Championships for one lucky family. To see
their experience visit the link below:

https://www.youtube.com/watch?v=L 7aGPjlrHhl

WWw.eurosport.com

European Broadcasting Union

The European Broadcasting Union is the largest association of national broad-
casters in the world. The Promotional Trailer was available on their global distribu-
tion channels for broadcasters to download and air.

www.ebu.ch

FESI

The Federation of the European Sporting Goods Industry (FESI) is the repre-
sentative body for the sporting goods sector in Europe. FESI engages with all
European political institutions and other European authorities and bodies that are
impacting the Sporting Goods industry. For the 2016 edition of World Snow Day
FESI and its member manufacturers Atomic, Blizzard, Elan, Fischer, Head, Nor-
dica, Salomon, Tecnica, Tyrolia, Marker, V6lkl combined to support one event with
free equipment rental for children.

www.fesi-sport.org




infrond

SPORTS & MEDIA

Infront Sports and Media

Infront Sports & Media is an experienced international full service sports market-
ing company with a capacity for innovation that is helping to transform the indus-
try. Infront Sports & Media incorporated the World Snow Day Promotional Trailer
into all FIS World Cup TV broadcasts managed by them.

www.infrontsports.com

WEFSGI

The WFSGI is an independent association with no objective of economic char-
acter for its own gain and formed by sports and sports-inspired leisure brands,
manufacturers, suppliers, retailers, national/regional federations, industry and
trade associations and all sporting goods industry related businesses.

For the 6th edition of World Snow Day the WFSGI provided support in commu-
nications. Additionally WFSGI has made key steps in bringing new partners to
support World Snow Day.

www.wfsgi.org
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Preferred Suppliers:

A new addition to World Snow Day, the Preferred Suppliers are the top level sup-
pliers used by FIS. The aim of the program is to offer Organisers access to the
suppliers who help make top level events, such as World Cups, possible. The Pre-
ferred Suppliers work directly with the Organisers without any intervention from
FIS. For the 5th edition of World Snow Day the suppliers included Amwerk Inter-
nova, APA Werbemittel, Liski Sport Equipment, MediaTec group and TechnoAlpin.

www.amwerk.eu
www.apa.de

www.liski.it
www.mediatecgroup.com
www.technoalpin.com
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The Danish Ski Association travelled to Vallasen in Sweden to provide children a chance to explore, enjoy and experience snow sports.



Feedback from Event Organisers
and the public




From 16th January to 20th February 2017, World Snow Day Organisers submit-
ted event reports in the form of text, photos and videos through the World Snow
Day Live Profile system. The individual 2017 World Snow Day event reports can
be viewed

During this period, an online survey was conducted to collect feedback anony-

mously from the public who attended a World Snow Day events and also those
who could not.

Feedback from Event Organisers

Types of World Snow Day events
From the data collected, the most popular promotion offered this year were free

gifts and prizes (74%). Organisers have also indicated that these are the most
valuable items received from World Snow Day.
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Free gifts & prizes

Free ski/snowboard lessons
Free skis/snowboards use

Free entry tickets

Free skipasses

Free food & drink

Free transportation

Discounted SkifSnowboard Use
Discounted Ski Passes
Discounted Ski/Snowboard Lessons
Free Accommodation
Discounted Food & Drink
Discounted Accommodation
Discounted Gifts and Prizes

Discounted Entry Tickets




Do you feel the World Snow Day brand helped you attract participants?

81% of Organisers said the World Snow Day brand was ‘Very helpful’ in attracting
participants. This is an increase of 9% on last year.

Very helpful

Do you feel the World Snow Day brand helped attract media attention?

55% of Organisers said the World Snow Day brand was “Very helpful” in attracting
media attention. This is an increase of 5% on last year

Very helpful
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A little

No influence

No influence

Negative influence

Negative influence




Do you feel the World Snow Day brand helped attract sponsors and partners?
45% of Organisers reported the World Snow Day brand to be very effective in at-

tracting sponsors and partners. Once again no Organisers reported a “Negative
Influence” of World Snow Day on sponsors and partners.

Very helpful

Do you feel the World Snow Day brand helped motivate your team?

72% of World Snow Day Organisers said the World Snow Day brand was very
helpful in motivating their team. This is a slight increase on last years feedback.

Very helpful

KY.

A little

No influence

No influence

Negative influence

Negative influence




Do you plan to Organise an event for the next edition of World Snow Day (15th
January 2017)?

A record 96% of Organisers have indicated they will stage a World Snow Day
event in 2018.

There is a good Mayhbe Unlikely
chance
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Feedback from World Snow Day -
Participants

How much did you enjoy your World Snow Day event?

74% of respondents reported that they enjoyed World Snow Day events. A further
26% said they enjoyed the snow on that day but not at a World Snow Day event.

26%

0% 0%
‘ | enjoyed the World Snow Day ‘I had fun on the snow but not at all participated in an event but did II planned to participate but l:ouldI
events a lot World Snow Day event not feel anything special not make it
How did you hear about World Snow Day?
70%

For the 3rd year in a row, event participants stated Event Organisers were the key

0 0 0 0 62%
place they heard about World Snow Day. This highlights the importance of local -
communication.

33%
25%
11% 9%
2%

From thelocal From social media FIS Television Link from another A friend told me From our National

Event Organiser Communications website about it Ski Association




What interests you about World Snow Day?

78%
‘Gathering with Friends and family’ has overtaken ‘Activities on Snow’ as the main 73%
interest in World Snow Day.
61%
35%
21%
6%
2%
I Gathering with IACliVitiES on snowIFreaor dist:ol.mtedI Music shows Parties ‘ Meeting famous ‘ Team building
friends and family offers people
Which special offers attracted you to the events?
83%
q . . . . . . 7%
83% of participants stated promotions on lift passes is the primary attraction to
events. This is followed by promotions on lessons with 77%.
23%
14% 12%
8%

Free/discounted lift Free/discounted Free/discounted Prizes and giveaways Transportation offers Free/discounted food




Do you plan to participate in the next edition of World Snow Day (21st January
2018)?

95% of respondents said they will participate in World Snow Day 2018. This is up
2% on the previous year.

95%

5%
0%

0%

0%

Yes There is a good Maybe
chance

Unlikely

No



Saalfelden (AUT) jumping for World Snow Day.



Feedback from Non-Participants

How did you hear about World Snow Day?

For the 2nd year in a row, social media was the number one platform non-partici-
pants heard about World Snow Day.

From sodial media Television From the local Event A friend told me about From the FIS Link from ancther  From the National Ski

Organiser it communications website Association

Why could you not participate in the 6th Edition of World Snow Day?

Whilst non-participants found about the event on Social Media for many it was
too late.

satthat Snow sportsare too expensive | do not have an interest in the It istoo far from my place to the
snow snow
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Which activities or promotions would help you to participate in snow sports more?

Non-participants stated that promotions on lessons motivate them the most to
participate. 61% of non-participants also stated that free/discounted lift passes
are a motivating factor.

Free/discounted  Free/discounted it Free/discounted  Prizes and giveaways Free/discounted  Free/discounted  Creative events Better public
lessons tickets sccommodation events, food and beverage transport

Do you think you might participate in the next edition of World Snow Day (21st
January 2018)?

81% of non-participants stated that they would participate in the World Snow Day.
An additional 17% said “there is a good chance”.

There is a good Unlikely
chance
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Suggestions from the public

In addition to answering multiple choice questions those surveyed also had a chance to
provide open feedback. Below are some of the responses from the over 2000 respond-

" World Snow Day 2018 Finland"

“ Keep up the great work”

“ More events, more kids,

(43 ~)»
Alla pa sno more snow sports”

“ GREAT STUFF,

WE HAD A GREAT TIME WITH WoRrLD SNow Day”

OUR FAMILY AT THE EVENT"

“ Excellent evento Evolution3lands. Grazie!”

“More events, more kids, more snow sports”

“More events in the USA
please. We have kids also”

“See you for World Snow Day 2018”

“ As a mother, it is events like these that
insPire us as Parents. Thank 9ou”

40

One of the Strathcona Wilderness Centre (CAN) looking on at celebrations
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Oasis Huacachina (PER) returned for another “no snow and no problems” World Snow Day event.



Suggestions for 2016 Event
Organisers




St. Moritz (SUI) know how to have fun on the snow.

Based on information and feedback, FIS has compiled a list of suggestions for
future World Snow Day Organisers.

Local Communication is key

The communication of an event has a lot to do with its success. Many of the par-
ticipants attending World Snow Day events have been found to be local residents.
As such early and local communication is key.

To make local communication easier, Organisers have access to the World Snow
Day Digital Toolkit. Here Organisers will find free templates which can be, down-
loaded, modified to include event information, produced and then distributed lo-
cally.

Hint: Click here to access the World Snow Day Toolkit for all your local commu-
nication needs.

Utilise social media

Social media has become a staple in communications. The majority of platforms
are free but World Snow Day recommends using 1-3 platforms. Experience has
shown that Facebook, Instagram and Twitter are the easiest to use and have the

highest reach.

Hint: A Facebook event page for an Organisers World Snow Day is a great idea.



Getting the prize at World Snow Day Bran

(ROM)

Maximize World Snow Day partnerships

From international communication to onsite materials the World Snow Day part-
ners are all there to help with events. Of most use to event Organisers will be the
Preferred Suppliers. These suppliers have been hand-picked by FIS for their top
quality service, excellent products and most importantly good price. All agree-
ments between the Organiser and suppliers will remain between the two parties.
FIS will never intervene.

Hint: To see the World Snow Day partners click here. To contact the Preferred
Suppliers click here.



Concluding Remarks




World Snow Day has now concluded its second set of goals. Whilst coming up just
short of the participation mark all other goals have been successfully achieved. To
reach such consistency is an excellent sign for the snow sports industry as people
are interested in snow sports.

Looking ahead, FIS is committed to World Snow Day long term. Based on the
previous 6 years, a new set of World Snow Day goals for the next three year pe-
riod will be set. The bar has been set high by the Organisers but FIS is confident
Organisers will continue to meet the challenge set and raise the bar even higher.

See you for the 7th Edition of
World Snow Day on
21st January 2018!
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